
Observations:
• When asked in isolation (Q15 & Q4), agents feel like 

the amount of technological support is BETTER 
than when the remaining 13 questions are 
averaged.  Thus, perceived value of the parts 
doesn’t quite equal overall perception of carrier 
position of value to the agent.

• Clearly, Q11, 12, &13, are areas in which the carriers 
need to focus their support.  It should be noted
that these are more technologically advanced
solutions and should be factored as such.

• Finally, the top ten carriers who participated made 
up 36% of the total respondents.
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